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find some sort of advertisement. 
Hundreds of unique ads are seen 
daily by the average person. Book 
jackets, clothes labels, company 
logos, posters, business cards and 
billboards are just a small sample of 


Look around you. No matter differentformsofadvertising. Have 
where you are, chances are youcan you ever wondered about the peo- 


GOING UP OR DOWN?: The Triangle Art Gallery displays artwork of Canadian graphic designers. 


ple who design these ads and the 
work that goes into them? 

The Triangle Gallery is currently 
exhibiting various graphic works 
by the Alberta Chapter of the Soci- 
ety of Graphic Designers of Cana- 
da, The exhibit, whichcontains over 
50 pieces, demonstrates the diversi- 
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ty found in graphic design. 

One of the most interesting piec- 
esis the Calgary International Chil- 
dren’s Festival Calendar designed 
by/Cindy. Bouwers and illustrated 
by Doug Fraser..The creative fun 
that went into this calendar makes it 
a pleasure to look through. Doug 
Fraser’s art, which has been seen in 
the New York Times, takes ona light 
note with pictures of children run- 
ning across fields and crayons rest- 
ing in birdnests. Small handprints 
and bright colors appear throughout 
the calendar, making it fun for both 
parents and children to view. The 
cover page is also printed on T- 
shirts and posters which are great 
promotional materials. 

It’s surprising—and impres- 
sive—to see the accomplishments 
of Alberta graphic artists. 

Blaine Prodor directed and de- 
signed the cover for Ian Tyson’s / 
Outgrew the Wagon album which 
was recorded by Stoney Plain 
Records. Beside this display sits 
Dave Wylie’s posters and packag- 
ing for Big Bang Theory’s Beware 
the Roof album. 


Another interesting display con- 
sists of the labels for signature wines 
which were designed by Deborah 
Vail-Waring for J. Webb Wine 
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Merchant. The labels are for both 
red and white signature wines and 
have a modem, expensive look. 

Also worth mentioning is a port- 
folio designed by Arwin van 
Voorthuizen for Sight Photogra- 
phers. The portfolios on display are 
meant to hold photographs no larg- 
er than 8x10 and are a beautiful 
mixture of black vinyl and roughly 
polished metal plates. 


The photos are held in place by a 
series of metal pegs and black bands. 
This mechanism also holds the port- 
folio closed along with a heavy- 
duty zipper to make sure the photo- 
graphs don’t slip out. I’m sure the 
portfolio makes an impression on 
clients but I secretly wanted to ig- 
nore the “do not touch” plaque to 
see how much these things actually 
weigh. 

The exhibit displays a large vari- 
ety of subjects ranging from annual 
reports to shopping bags. This show 
is definitely worth a visit. It’s im- 
portant to realize how often graphic 
designers touch our lives and the 
numerous ways in which they con- 
tribute to the esthetics of our socie- 
ty. 

For more information, please call 
the Triangle Gallery at 262-1737. 
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